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The board games market by revenue is expected to grow at a
CAGR of approx. 13% during the period 2021-2026.

“Marketresearch.com.” Market Research, Arizton Advisory and Intelligence
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https://en.wikipedia.org/wiki/Table_(furniture)
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 "In-person board games are fun because most people enjoy a
hands-on experience when playing a game."

"The experience of going out to a buddy's house and playing a
board game is always fun."

"There weren't a method to play my games online, its a physical
card game after all and only can experience its full content
inperson."

"Usually online games also give you new ways to play the game,
plus with the games strictly going against the rules there's no
version of cheating"

"It is more convenient for friends nowadays to gather online
since there are many easy to access platforms such as tabletop
simulator or boardgames websites."

Offline

Online
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21

Experienced card game/
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Trouble finding a
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